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Importance of making customer aware   
about using safe food

 SlSI conducts  various programmes 
Awareness programmes –

Individually or  jointly with the  other 
Govt organizations



COMPULSORY Products  UNDER  SLS  MARK

 Brown Sugar SLS 883
 Canned Fish SLS 591
 Condensed Milk SLS 179
 Fresh fruit cordials SLS 214
 Fruit Cordial concentrates, fruit squash 

concentrates and fruit syrup concentrates SLS 730
 Ready -to-Serve fruit drinks SLS 729
 Synthetic cordials SLS 221



System

GMP Certification



ISO 22000 Certification

ISO 9001 Certification



 Media electronic/ print, TV channels, 
News papers

 Publicity programmes

 Awareness programmes to 
AL commerce stream students 
(within schools/ at SLSI)
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